Crynujcku mporpam

JUTUTAJIHU IU3AJH OJAERE

Ha3us npeamera

YIIPABJbBAIBE MAPKETHHI'OM TEKCTHUJIA U MOJE

BpcTta u HuBO cTyAHja

Macrep CTpyKOBHE CTyAH]je

HacraBuuk 1p Hemama ['muropujesuh
HacTraBHuk/capagnuk

Bpoj ECIIb: 9 CraTtyc npeamera N360pH1I

MIudpa npexmera MIAYMT | Ycaos 3a ynuc npegmMera -

Hwubs npeamera

Jla ce cTyeHTH yno3Hajy ca OCHOBaMa MapKeTHHTa KaKo OU yCIelIHUje peliaBaiy npodieme y
¢byHKImoHKCaRy npenyseha,kpo3 npoydyaBame TUMEH3Hja MapKeTUra, OKPYXKElbY H aKTepuMa y
MapKeTHT Ipoliecy, npoydaBame nHGopMannoHe ocHoBe- MIC-a, nHCTpyMEHTHMA
MapKeTHHTI'a, OpraHU3allljy MapKETHHT aKTUBHOCTH, HHCTPYMEHTUMA MapKETHHTa, K0 U
3Ha4aj eKOHOMCKE IponaraH/ie HEeHUM TPOIIKOBUMA U eeKTUMA.

Hcexon npeamera

W3yyaBameM MapKeTHIa CTYIEHTH CTUYY OCHOBHA 3HaWa O [10jaBH, JUMEH3HMjaMa MapKeTHra,
OKpY)XEHY U aKTepruMa y MapKeTHUIa, HHCTpYMEHTHMa MapKeTHHra, planiranju, opraHn3anuju u
KOHTPOJIY IIPOIieca MApKETHHI'A U MAPKETHHI aKTHBHOCTUMA, HHCTPYMEHTHMa MapKEeTHHIa U
edekTrMa IpIMeHe MapKeTHHTa Y TIOCTIOBambY.

Capap:kaj npeamera
Teopujcka nacmasa

OCHOBHE AMMEH3HUj€ MAPKETHHIa,II0jaM 1 3aHa4aj, ()yHKIHOHHCAe MapKETHHTA U BbEroBa
Meljy3aBHCTHOCT Ca TPXKUILITEM, MAPKETHHILKO OKPYKCHE U aKTepr, HH(OPMAIMOHa OCHOBA
yrpaesbamba MapketnHrkom 1 MUC, rianupare, OpraHn30Bame 1 KOHTPOJIA MAPKETHHTa,
HHCTPYMEHTH MapKETHHIa-[IPOM3BO/L,[ICHA, IUCTPHOYIIMja U TPOMOLIHja, EKOHOMCKa
NpoIaraHja MEXaHU3MH, KaMIIamba U TPOIIKOBH M ¢()EeKTH CKOHOMCKE MPOIaraH/e, aHausa
TEKCTHJIHOT CEKTOPa, HCTPAKUBAKE TEKCTHIHOT U MOJHOT TP)KUILTA U MapPKETHHILIKS
uHdopmanuje.

HpaKmultHa Hacmaea
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Beograd 2010.
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2. V. Filipovi¢, M. Kosti¢- Stankovi¢, Marketing menadzment, FON beogra, Zuhra 2009.
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Bpoj yacoBa akTuUBHE
HacTaBe 3

Teopujcka HacTaBa 3 IIpakTnyHa HacTaBa 0

Mertoae
HN3Bohema
HacTaBe

Aynutopan, Bepbamunu

Ouena 3Hama (MakcuMaanu 6poj nmoena 100)

IpeaucnntHe
o0aBe3e

IIo€Ha 3aBp1mm HUCIIUT ImoCHa

AKTHBHOCT Y TOKY
npeiaBama

10 [Iucmenn ucrmr

IIpakTnuHa HacTaBa

30

Ycmenu ucnt

KonokBujym-u

(2x20) 40

CemuHap-u

20




